
San Antonio Wins in April 


Narrowly Defeats Louisville in 
Final Spurt 



J. T. Jackson, Manager of the 
San Antonio Office, annexed the $100 
prize for April, the first hurdle of the 
big Six Months’ Combination Contest. 

His winning came as a complete sur¬ 
prise, as all through the month the 
Louisville and Dayton Offices had 
been showing good speed, and it 
looked as though one of these offices 
would came through a winner. 

We all congratulate Mr. Jackson. 

He did a fine piece of work in coming 
up from behind and winning. Mr. 
Jackson is a comparatively new man 
with our organization. Sales Man¬ 
ager Lavat installed him as Manager 
of the San Antonio Office last August 
when Mr. Reed was transferred to 
Houston, and since that time, his 
office has been showing steady im¬ 
provement, culminating in his winning 
the prize in April. 

The San Antonio Office seems to 
have a penchant for winning prizes 
—sort of stepping out quietly when 
one is set up and just as quietly pick¬ 
ing it up and carrying it off. We re¬ 
member the close of the banner con¬ 
tests in November and December of 
1922. Nobody picked San Antonio for 
a winner, and yet—when the records 
were in—there it was, one of the 
seven prize winners. 

J. T. Wellman of Louisville is al¬ 
ways out in front. If he didn’t win, 
place or show in a race, we’d be more 
than mildly surprised. Throughout the 
entire month he was well up on top, 
leading most of the time, and he fin¬ 
ished in second place. While the prize 
for the individual month was not his, 
he has rolled up a good lead in the 
five months’ qualification for the big 
final contest in September, and, with 
his well-known consistent work, the 
probabilities are that it will not be 
long before he will have a place 
clinched among the first ten who will 
compete for the big prize. 

R. C. Robinson of New York took 
third place, with O. P. Gilmore of 
Dayton fourth. 

All of these offices, for the present, 
a re in line for the Big Final Contest 
in September. At the end of the five 
Months, commencing with April, the 
first ten offices will compete for the 
grand prize, and the second ten for 
°ne almost as large. Offices which 
bring themselves into these two groups 
will certainly have proved themselves 
the banker outfits of the organization 
A contest like this one determines 
the stamina and selling power of an 
°ffice more than any short one or two 
Month race could possibly do. The 
offices which can go on month after 
Month, producing steady volume and 
fiitting close to quota each month, will 
“ e the ones who come through into 
tfie final lap in the lead. 

A sudden sprint and as sudden a 
8 lump after it will not accomplish 
an ything. More often the consistently 
R trong or average producer will show 
& fi'gher percentage at the end of a 
Period of time. 



of tennis, you know that it is the 
second and third sets which you really 
go out after. If you lose the first set, 
you can tie it up by taking the second. 
If you win the first, you can roll up a 
commanding lead by taking the sec¬ 
ond which it is hard to beat. 

Inversely, if you have lost the first, 
and lost the second too, you are under 
a handicap that is hard to overcome. 

This contest is just the same thing. 
Make your big bid for success now 
—in May and June. Pile up a lead 
that will insure you a place in the 
big final contest, and incidentally, 
shoot for the monthly “Best Office” 
prizes. 

There will be some surprises in 
May. Watch the reports. 


M. A. D. Men in Fifty-two 
Branches 


Club Gradually Covering Entire 
Organization 


/; • 

JVhen 

WORK 
is PLAY 


‘■I «ufu>ose you wonder. Miss Smith, why I selected 
vou to come out here for the day to do this special 
\ !U fnr mo Well, the truth of the matter is that 
vnuJ V work always looks better than that turned out 
?°, U L^ther trlrls in the office. Your letters are in¬ 
var ffiblv £eatand ou take less time to do them.” 
'■^nVfou M, 

1 foyal is rmjch faster than ^.^as'ify iidft lV^perfeet 

«ie l, m ra o l S ^- 

°A Similar "oSltlon exlst^ in many offices.^ The 
betterMetters and the boss often wonders why. Many 


executives have solved the problem by inslsting upon 
the use of ROYAL TYPEWRITERS as standard equip¬ 
ment throughout the office. Another very impoitant 
feature of the ROYAL is its strong, sturdy construe 
tion. This does away with those time-wasting ad 
justments and repairs that do so much to cut down 
the nroduction of the correspondence department. 
I toy aV * Typewrit er Company, Inc., *16 Broadway New 
York City. Branches and Agencies the W orld Over. 
“Compare the Work.” 



Nevertheless, the contest is ai- 
ranged for both types, those who ride 
along steadily, with little variation, 
and those who ride hard and furious 
for short periods of time. The five 
months’ qualification is just made to 
order for the first class, while the 


men who can sprint have four more 
chances at monthly prizes, each one 
individual. 

We expect some real competition 
in May. April was only the first 
month, and, while it carried some 
offices into a lead, the percentage 


gained is only a fifth of the qualifica¬ 
tion. All the offices have a big chance 
in May, both to regain ground lost in 
April, and to reach out for the $100 
which is hung up for the best office 
of the month. 

If you ever played a five-set match 


We are publishing again this month 
the list of the entire membership of 
the M. A. TL Club. We are proud of 
our Club. It has grown in member¬ 
ship until there are now 149 members 
spread throughout the branches and 
many more among the dealers and 
foreign agents. 

What particularly pleases us is the 
wide distribution of membership. It 
is not concentrated in two or three 
large cities, but spreads all over the 
country. There are M. A. D. Men now 
in 75 per cent, of our offices, and 
when we consider the number of sales¬ 
men in some of the large cities, this 
distribution is most gratifying. 

The six months’ contest is going to 
have its effect in increasing the num¬ 
ber of M. A. D. Men, both new and 
repeats. In May and June, when the 
contest has increased to its full pace, 
we confidently expect to see as many 
new men join as did in the wonderful 
month of March, when all records 
were smashed. 

One of our representatives in his 
trip through the branches was sur¬ 
prised at the number of men he saw 
wearing M. A. D. Rings. He did not 
know that there were so many high 
power salesmen handling Royal Type¬ 
writers throughout the country. 
Membership in this club is something 
which Royal salesmen may well be 
proud of. The beautiful ring which 
is presented as an award for the first 
time a man makes the club, is his 
Legion of Honor medal. 

He is a member of the most select 
body of specialty salesmen in the 
world. Upon him rests a great share 
of the honor and responsibility for 
the progress of the Royal Typewriter 
in the United States. He is a leader 
among men and once he sets this 
mark, he has shown his ability to do 
big things. Once a mark is made, 
it is easy to attain it again in the 
future, and that is why we see so 
many more repeating in the M. A. D. 
Club, as compared with the number of 
new members each month, regardless 
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of the fact that the M. A. D. Club 
constitutes only a little more than a 
third of the Royal Organization. 

If your branch is not represented in 
the M. A. D. Club, make every pos¬ 
sible effort to get there during May 
and June. There is no reason in the 
world why each branch should not 
have at least one representative in 
the Club. Turn to some of the 
branches, like New York, with its 
twenty-seven members, Chicago with 
its thirteen, Boston with its ten, and 
Philadelphia with nine. These are 
large branches and yet the great 
majority of them are M. A. D. Men. 

On the other hand, we can point to 
small branches like Peoria, Fresno 
and South Bend, where the manager 
is an active member of the M. A. D. 
Club. 

There is a chance for everyone to 
secure his place here in the Royal 
Hall of Fame, whether he be in a 
large city or small country town, and 
the honor is the same. The Royal 
M. A. D. Club is growing. Are you 
helping it? 


Jackson of San Antonio Sets Pace 


SERVICE DEPARTMENT 
CONTEST FOR MARCH 


Damon and Pythias 


We point with pride to what looks 
like the star team of the Royal Or¬ 
ganization—Wellman and Lorber of 
Louisville. 

Just five months ago Mr. Lorber 
entered the Royal Organization and 
Mr. Wellman predicted a big future 
for him. Five times now Mr. Lorber 
has joined Mr. Wellman in repeating 
in the M. A. D. Club. 

It would be difficult to point to a 
more brilliant example of concerted 
and individual effort than these two, 
our star team. 



Division No. 1 


Chicago On Top 

All praise is due Mr. Tomek, fore¬ 
man of the Chicago Service Depart¬ 
ment for his good work during the 
month of March. Only an organiza¬ 
tion running with the utmost effi¬ 
ciency could pile up a record such as 
this Department accomplished. First 
place among top notchers is an en¬ 
viable position. Fight and work hard 
for the remainder of the year. 

Another top notcher near the top! 
Foreman Driscoll and his worthy clan 
battled their way to second place. De¬ 
troit really earned second place with 
some to spare. At the end of the 
year Detroit will find that the effort 
is worth while when they notice the 
percentage they have earned. 

The Cleveland Office was mentioned 
several times in the previous issue of 
the “Standard” because of the good 
work accomplished in the Sales De¬ 
partment. Mr. Sparks, Foreman, 
knew that it was up to him to back 
up the Manager so he climbed up the 
list to third place. Good work. 

Below is a list showing the respec¬ 
tive standing of the Departments: 

1— Chicago * * * 

2— Detroit * * * 

3— Cleveland * • * 

4— Boston • * * 

5— Buffalo * * 

G—St. Louis • * * 

—Washington * * * 

7— Louisville* 

8— Dallas * * 

9— Kansas City * 

10— Atlanta * * 

—Minneapolis * ♦ • 

—Baltimore * * 

11— New York 
—Philadelphia * 

12— Pittsburgh * 

13— Hartford 

14— Cincinnati * 

—Indianapolis • 

—New Orleans 

15— Portland, Ore. 

10—Frisco 

—Los Angeles 


Will Your Letter Fill This Space 


People buy Royal Typewriters first, 
because they have heard that the 
Royal Typewriter is the best type¬ 
writer, or because you, the salesman, 
have shown them that the Royal 
Typewriter will do their work better 
than any other make of typewriter 
could. 

People continue to buy Royal Type¬ 
writers because they are satisfied 
with the Royal Typewriter. They are 
convinced of its merit. They have 
proven to themselves through actual 
use that it does better work—turns 
out more beautiful letters that it 
does more work in a given length of 
time—that it reduces stenographer 
fatigue to a minimum—that it is dur¬ 
able and lasts longer—and a multi¬ 
tude of other reasons why the Royal 
has proved suitable and superior on 
their own work. 

We want to know what people think 
of the Royal Typewriter after putting 
it to the acid test on their own work. 
We want our organization to know 
just why people continue to buy Royal 
Typewriters. 

In this space in the “Royal Stand 
ard,” we will publish each month three 
letters from customers, telling how 
they have found the Royal Typewriter 
superior in one essential detail. Each 
month a different point will be cov¬ 
ered, and the title announced in the 
previous “Royal Standard.' 

You, the salesman, are in closest 
touch with your customers. You 
know what they think of the Royal 
Typewriter, and you undoubtedly 
have some good users who will be 
eager to give praise where praise is 
due. 

Fifty dollars in prizes will be given 
each month to the salesmen securing 
the three best letters or. the topic 


For the Three 
Best Letters 


GWS 


1st Prize, . $25:5? 

2nd Prize, . $15:55 
3rd Prize, . $10:55 


organ, the “Royal Standard,” and pos¬ 
sibly for distribution among our sales¬ 
men in booklet form. They will not 
be used for advertising in the public 
press, so your customers need have no 
fear of such publicity. You should, 
however, secure their written author¬ 
ity to use them in our House Organ, 

The first subject is “The Durability 
and Long Life of the Royal.” We 
claim that the Royal Typewriter is 
the long life typewriter—that it gives 
greater “letter mileage.” Is our claim 
correct? You can substantiate it by 
securing letters from those of your 
customers who have found it so. 

In judging prize letters three fac¬ 
tors will be taken into consideration 
—how large, important and well 
known is the concern who issues the 
letter? What is the position of the 
party who signs the letter? Do the 
contents of the letter convincingly 
and directly prove the topic to which 
it relates? 

Just as a suggestion, the purchas¬ 
ing agent would be a good man to 
tell you that Royal Typewriters have 
lasted longer and proved more dur¬ 
able in his organization. 

This contest can be made a very 
interesting and beneficial one for the 
entire sales organization. We want 
letters from all over the country. 
Send in as many letters as you wish 
to. You are not restricted to one or 
two on a topic. 


chosen. For the letter selected as the 
best, the salesman securing it will re¬ 
ceive a prize of $25. For the second 


best letter, $15, and for the third se¬ 
lected, $10. These letters will be used 
only for publication in our house 


IS very acquirement In 

another remedy against a III it-1 ion 
and time.—Will mutt. 

Dost tliou love lifef Then do 
not .squander time, for that is the 
.stall’ life Is made of.— Frank I in. 


Division No. 2 


Harrisburg in First Place 

Bentz of Harrisburg up! Mr. 
Bentz, foreman of the Harrisburg 
Service Department generally spends 
his time between first and third 
places. What he can do you can do. 
But you will have to get the jump on 
him first. 

Grand Rapids won the right to sit 
in second place. Mr. Ament who is 
now on the Selling line finished up 
things in good shape before knocking 
them dead in the territory. We hear 
that he is doing well. The whole 
Service Organization wishes him the 
best of luck. 

We take pleasure in introducing 
Mr. O'Connell, foreman of our Wil¬ 
mington Service Department. A new 
man in the organization decides to 
keep among the leaders. Fine! Thiri 
place for you. 

Below is a list showing the stand¬ 
ing of the various Departments: 

1— Harrisburg * * * 

2— Grand Rapids * 

3— Wilmington * 

4— San Antonio * 

5— Dayton * 

6— Toledo * , , « 

7— Springfield. Mass. 

8— Kalamazoo 27—H° u£ | Ben d 

9— Akron * * 28—South Ben fl , 

10 _st Paul * * 29—Fort 

11— Fort Worth * * * 30—Memphis^ 
—Bridgeport * • • 31—Mllwa # 

12— SpHngfleld, Ill. • -golumbu. 

{j=si» 3r 

15 — Newark * 2 a”T ohnstown 

—W aterb u ry ?5“rUrndnglH»m 

16— Texarkana JJ“"SvSsviIl® 

17— Jacksonville ^S-Lvansvi 

18— Sacramento Richmond 

2 9 0-EHe“ Rock 

21— Duluth 42 Htv Silt* W" 

—Bangor * __Binchnniton 

22— Denver Rockford 

23— Rochester IJZsvraeus* , « 

—Scranton * V- <nring«c |d '°' 

24 — Davenport • 46— S?eino 

—Youngstown p eor i a 

25— Waco . 4 Sioux City 

26— Des Moines * —Siou 

TO INCREASE NETS— fS 

INCREASE EARNING” 
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factory supplement 


FACTORY DRAFTING DEPARTMENT 



This department is rightfully called 
the ‘watch dog of the factory’ as 


To most laymen, the Drafting De¬ 
partment is a place where men make 
drawings of parts and blue prints for 
same. There is no idea or conception 
of the multiplicity of details of the 
high grade workmen, of the required 
imagination, initiativeness, aggres¬ 
siveness, thoroughness and exactness, 
of the complete methodical and sys¬ 
tematic way of keeping records which 
are of invaluable aid and give com¬ 
plete stability to the plant’s opera¬ 
tions. 

For instance, all lists of parts are 
originated and maintained by this 
division. Obsolete parts are taken 
from the list and new parts are added 
from time to time. The proper nam¬ 
ing of a part is dependent upon its 
relation to a certain mechanism, or 
the functioning operation of the type¬ 
writer. Our parts list is built up on a 
series of numbers, each series con¬ 
trolling a certain mechanism and ap¬ 
plicable to the complete functioning 
of the mechanism. 

All operations and their routing 
throughout the plant, are planned in 
this department, therefore, it is very 
necessary to have high grade men 
who are capable of knowing the re¬ 
quirements of production, thoroughly 
familiar with the facilities of all de¬ 
partments, and able to route in the 
best and most economical way. In 
this department, all tools such as 
punches, dies, jigs, fixtures and spe¬ 


cially designed machines are made 
as required, and this entails an im¬ 
mense amount of study, figuring, 
planning and high grade mechanical 
knowledge. The work is of a char¬ 
acter that deals with all phases of 
the technical and mechanical develop¬ 


ment of the plant. Many ideas ad¬ 
vanced by the men in this department, 
have been invaluable, and the Royal 
Typewriter has many improvements 
and quality manufactured parts in 
it that stand as a tribute to the brains 
of men comprising this department. 


Day after day, they are studying 
the details of operations, drawing the 
parts, designing tools and machinery, 
advancing new ideas, laying out de¬ 
partments, checking construction and 
maintenance work and maintaining 
a complete record of the typewriter. 


turing of the Typewriter without 
going through a systematic and 
methodical check here. 


Foremen’s Club Meeting 

The monthly gathering of the 
Foremen’s Club was held in the fac¬ 
tory April 16th after 5 P. M. 

After supper, Mr. Broderick, fore¬ 
man of Department 7, miscellaneous 
assembling and rubber grinding, ren¬ 
dered several solos and afterwards 
led assembly singing. 

At the meeting, addresses were 
made by the following: Mr. J. C. Rey¬ 
nolds, assistant superintendent, on 
matters pertaining to “Employment”; 
Mr. E. L. Holcomb, foreman of the 
investigating department, spoke on 
“Standard Instructions”; Mr. J. L 
Koster, assistant mechanical superin¬ 
tendent gave a most interesting talk 
on “Gauges & Scrap,” and Mr. B. J. 
Dowd, factory superintendent brought 
out the importance of “Discipline” in 
the plant. Many good points were 
brought out, beneficial to the members 
of the Club, and which could not help 
but increase the efficiency of every 
department and help to produce the 
quality typewriter. 

After the meeting, card playing for 
prizes was enjoyed, closing a most 
enjoyable evening. Mr. C. B. Cook, 
our Vice President and Factory Man¬ 
ager, proved his skill by carrying off 
first honors. 


ROYAL FACTORY FIRE DEPARTMENT 


By CHARLES B. COOK, Vice-President 


The protection of the millions of 
dollars invested in the Factory build¬ 
ings, machinery, tools and fixtures, 
raw materials, supplies, typewriter 
parts and finished typewriters is of 
the utmost importance, therefore, it 
is very necessary that every means 
to prevent fire must be organized to 
the highest possible efficiency. Our 
plant is considered by the insurance 
company, with whom we are insured, 
as one of the best fire protected in¬ 
stitutions in the Eastern States, and 
consequently, we have a very low 
rate of premium. 

Stop a minute and consider what a 
calamity would confront us with the 
burning up of the plant. No type¬ 
writers could he shipped to the branch 
offices, dealers, home or abroad for 
many weeks. Think of the terrific 
problem in rebuilding the factory, 
buying new machinery, making new 
tools, fixtures, etc., during which 
time thousands of our employees 
would be idle. Then consider care¬ 
fully the training of many hundreds 
of new employees, as no doubt many 
of our old workmen would leave and 
find other work during the period 


necessary to put ourselves in shape 
for as big a production as is neces¬ 
sary today. To avoid such a calamity 
requires sound, alert judgment, tre¬ 
mendous care and supervision, stor¬ 
age of records necessary for imme¬ 
diate use after the fire, safety vaults 
for storage of necessary tools, pat¬ 
terns, etc. “Have we gone far enough 
in fire protection?” is often asked 
among ourselves. Chief Moran of 
the Hartford Fire Department has 
often spoken of the thoroughness in 
which the Royal factoy leaders have 
tried to meet the problem. The Royal 
Fire Department, its organization 
and methods, are presented to the 
selling force as a matter of interest 
to them. Necessity is the principle 
under which we work, there can be 
no half-way measures incorporated 
into our plans. 

First, we have about one hundred 
men in our Fire Department, includ¬ 
ing the leadership of 1 Chief, 1 Asst. 
Chief, 4 Deputy Chiefs, 13 Inside Hose 
Companies, 3 men each, 3 outside 
hose companies, 5 men each, 1 Corps 
Salvage men, 10 men, 10 Door Guards, 
1 man to watch telephone for sig¬ 


nal outside box, 8 Fire Escape Guards, 

8 Guards for Girls’ stairway to pre¬ 
vent panic, 1 Fire Pump company, 

2 men. 

Fire Drills Occur Practically 
Every Two Weeks 

We have red lights at every exit. 
Blue prints of exits are placed 
throughout the factory and employ¬ 
ees’ attention is continually called to 
them. There are stations assigned to 
all divisions throughout the plant, 
and outside the plant. 

Upon the fire alarm ringing, at 
certain station, which gives the lo¬ 
cation of the fire, the following de¬ 
tail workings are put into action by 
the firemen. 

Inside Hose Companies. Men rush 
to their station, take hose from reel 
and stand at attention ready to turn 
on the water when ordered by Chief, 
1st Assistant or Deputy Chiefs. 

Outside Hose Companies. Men rush 
to their station where hose carts are 
kept, take them out and rush to near¬ 
est hydrant, take off spanner wrench 
connect hose and await orders. 

Salvage Corps Men. Close fire 


doors, cover or move work to protect 
from fire and water and use their 
judgment in protecting the company’s 
property in every way. 

Door Guards. Open all exit doors, 
immediately alarm is rung, direct and 
assist employees leaving plant in 
orderly manner. 

Fire Escape Guards see that steps 
to exits are clear, windows opened to 
fire escapes, assisting employees in 
every way. 

Stairway Guards direct and assist 
girls to proper exits, maintain order 
and enforce discipline. 

Fire Pump Corps rush to factory 
fire station and start pump. 

At each fire drill, list of members 
responding are called off, checked and 
absentees noted. 

Fire Station consists of 1 fire pump 
of 1,000 gallons of water per minute 
capacity, run by one 1,000 horsepower 
electric motor. There are two sep¬ 
arate sources of electric supply cur¬ 
rent service. 

There are 48 fire doors throughout 
the plant with fuse control, 48 Py¬ 
rene extinguishers, 318 fire pails al¬ 
ways ready for service, 11 Fire Foam 


extinguishers, 4,188 sprinkler heads, 
41 inside hose connections, 4,000 feet 
of hose, 11 yard hydrants, 47 watch¬ 
men stations and 1 city fire alarm sta¬ 
tion. The private fire alarm is in 
service day and night with an “out 
of order” gong. Outside telephone 
on each floor of the plant, besides 
some sixty other telephones capable 
of connection outside. Three watch¬ 
men patrol the plant throughout the 
night. 

Weekly inspection of all fire equip¬ 
ment and conditions of plant are made 
by certain members of the fire de¬ 
partment. This consists of testing 
and checking valves, water supply 
and pressure, condition of fire pump, 
seeing that motor and switchboard 
is in good condition, that fire pails 
are filled, checking fire door fuses, 
complaints of rubbish or oil on floors, 
obstructions in aisles, seeing that 
hose carts, stand pipes, etc., are in 
good condition, and last but not least, 
checking up watchmen’s records. 

Fire Protection Properly Organized 
Insures Safety of Employees, and Is 
One of the Basic Requirements for 
Continual Production. 
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DEALERS’ SUPPLEMENT 


DEALERS’ 100 PER CENT. 
CLUB FOR APRIL 

Below are the heavy hitters that 
came through with one hundred per 
cent, or more in April. 



Topeka’s Tip-top Typewriter Display 

i nrul 


Benson Wins! 



The illustration below shows the 
store window of the Western Type¬ 
writer Company, at 520 Kansas 
Avenue, Topeka, Kansas. 


Note the simplicity of arrangement, 
and the excellent lighting effect, both 
of which help to attract the attention 
of the public on Topeka’s finest thor¬ 
oughfare. 


Mr. R. G. Nichols and Mr. Irwin 
Vincent, the proprietors of this com¬ 
pany are to be complimented for this 
very attractive display. 


1—GURDON R. 
ABELL, INC. 
Foughkeepsie, N. Y. 


2—BENSON 
Benson T. W. Co. 
Canton, O. 



3—Calhoun Office 
Supply Co. 
Spartansburg, S. C. 


5—DAVIS 
Colorado Springs 
Colo. 



7—ERVIN 
T. W. Ex. 
Anderson, Ind. 



9—GERRIE PRESS io —IIABERLE 
St. Ste Marie, Mich. Allentown, Pa. 




The second leg of the Factory Trip 
Contest was won by E. H. Benson, of 
Canton, Ohio. No victory was ever 
more deserved—no laurels more fairly 
won. Benson and his hard hitting 
organization in his little territory de¬ 
serve the congratulations of the en¬ 
tire organization. 

It is one thing to produce a bi* 
record in one month, but still another 
thing to come back the next month. 
Here is the record of the Benson 
Typewriter Co., for the year: January 
100 per cent, of quota, February 200 



12—LA SALLE 
PTG. & STATY. CO. 
La Salle, Ill. 



M. A. D. CLUB FOR 
APRIL 


13 —Nebraska Type- If —PAYNE 

writer Co. H. Iayne (o. 

Lincoln, Neb. Ch.tt.noog., Tenn. 






. BENSON 
Canton, Ohio 


2—ROSS 

Benson T. W. Co. 
Canton, O. 


15—PEARCE 
Abilene, Texas 


16—RICHARDSON 
West Palm Beach, 
Fla. 




FACTORY TRIP CONTEST 


3—GAFFANEY 
Fargo, N. D. 


The combined results of March and 
April, show Benson Typewriter Com¬ 
pany earned the highest percentage 
of any dealer in the second month of 
this contest, and they receive the sec¬ 
ond invitation to make the trip as the 
winner. 

E. H. Benson Typewriter Company, 
as well as R. D. Brewington Type¬ 
writer Company, who won in March, 
have automatically been eliminated 
from participating in the third and 
final leg of the contest, and the stand¬ 
ing of the leading contestants at the 
beginning of the May race is as fol¬ 
lows: 


Standard T. W. Co., 
Reading, Pa. 


Hold on to your 
CUSTOMERS l Don 
LET ANYONE KID 
YOU INTO LETTING 
THEM GO. 



1 — George A. Pearce. Abilene, Texas. 

2— Casper Typewriter Co., Casper, 
Wyo. 

3— Paxton Typewriter Co., Blooming 
ton, in. 

4— Carolina Typewriter & Supply Co. 
Raleigh, N. C. 

5— C. A. Eckhardt, Green Bay, Wis. 

6— H. J. Smith Typewriter Ex., Par 
kersburg, \V. Va. 

7— Tulsa Typewriter Co., Tulsa, Okl 

8— H. J. Roof, Tampa, Fla. 

—Southern Typewriter & Supply Co., 

Shreveport, La. 

—Loren E. Splece, Bucyrus, Ohio. 

9— J. E. Richardson, West Palm 
Beach, Fla. 

10— Standard Typewriter Co., Reading, 
Pa. 

11— T. H. Payne, Chattanooga, Tenn. 
—B. M. Gragg, Pittsburg, Kansas. 

12— Office Specialties Co., Fargo, N. D. 

13 — H. G. Bancroft, York, Pa. 

14— Frank J. Haberle, Allentown, Pa. 
—Walter W. Prior, Trenton, N. J. 

Mr. George A. Pearce was in tenth 
position at the end of the first month 
of the contest, and during the month 
of April put forth all his efforts in 
Royal Sales, and worked himself to 
the top, and as this goes to print, he 
is now in first place. 

Mr. George A. Pearce sets a fine 
example and shows what can be done 
in overcoming handicaps, and also 
proves that each of the above dealers 
have a good chance to be the final 
winner. 

Who will be the next winner? 


per cent., March just under 300 per 
cent., April well over 300 per cent. 

Benson’s territory is but one 
county, his organization but four 
people. One in charge of the office, 
one in charge of service and two sell¬ 
ing. Both those engaged in selling 
made the M. A. D. Club in April. 

We take pleasure in reproducing in 
these columns pictures of the Benson 
organization as follows: 

E. H. Benson, himself, (top) and 
about whom enough has been said, 
(left) J. D. Ross, salesman, now be¬ 
coming a regular in M. A. D. Club; 
(right) Mr. Slater in charge of the 
service who believes that an army of 
satisfied users is a big sales argu¬ 
ment, and last, but not least, (bot¬ 
tom) “Miss Fanny,” who runs the 
office and shows some real speed— 
when it comes to a drive for business. 
To her belongs a big part of the glory 
in the April Victory. She put all the 
office chairs in cold storage for the 
month except her own, and even sold 
the empty boxes as fast as the type¬ 
writers were unpacked and thus kept 
the sales organization on their toes 
100 per cent. 

All hail to a bunch of winners. 


March Cup Winners in 
Dealers’ Organization 

Because of the impossibility of 
ting complete returns from all dealer* 
before the April Standard went to 
press it was necessary to omit the 
names of these M. A. D. men wh 
broke their own high record in March 
and won the Record Breakers Cup 
They were: 

R. D. Brewington of the Brewing- 
ton Typewriter Co., Madison, Wis- 
D. M. Frank of the Paxton Type 
writer Co., Bloomington, IH- 

J. W. Paxton of the Paxton TyP e 
writer Co., Bloomington, Ill- 

Thos. H. Prior with Walter ’ 
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FOREIGN SUPPLEMENT 

New Arrangements 
for Burma 

It is our pleasure at this time to 
introduce to our readers the firm of 
Messrs. Rowe & Co., Ltd., of Rangoon, 
who were recently appointed direct 
dealers for the Royal typewriter in 
Burma. Prior to their appointment 
as direct dealers, they were sub- 
dealers under the General Agency for 
British India. Having acted in that 
capacity, they come to us as represen¬ 
tatives who are already well ac¬ 
quainted with the handling of the 
Royal in that particular market, and 
in view of that fact, they are un¬ 
doubtedly in a position to develop 
Royal interests in a most active 
manner. 

Messrs. Rowe & Co., Ltd., conduct 
a general retail merchandising busi¬ 
ness throughout Burma where they 
have been established for approxi¬ 
mately 40 years. In addition to their 
head office in Rangoon, they maintain 
37 branches located in the principal 
towns of the country, which organiza¬ 
tion naturally keeps them in direct 
contact with the entire market. Mr. 
George Blackstock is the Managing 
Director, Mr. Fred A. Whyte is the 
Senior Director, and Mr. John Fischer 
is Financial Director. The Office 
Equipment Department is under the 
control of Mr. Thos. W. Clarke. 

Our dealers’ premises are located 
in the center of the city in one of the 
most modern buildings there, a view of 
which is presented in the photograph 
reproduced (upper center). In the 
photograph reproduced (lower center) 
is shown a view of the Shwe 
Dagon Pagoda (Rangoon), with its 
numerous shrines, presenting a 
marked contrast with the modern, up- 
to-date building in which our dealer’s 
quarters are located. The Pagoda il¬ 
lustrated is the most famous of the 
many Buddhist temples for which 
Burma is noted. 

Through their extensive organiza¬ 
tion and the wide acquaintance which 
they enjoy throughout the country, we 
have every reason to believe that 
Messrs. Rowe & Co., Ltd., will be suc¬ 
cessful in intensively developing 
Royal business in the Burma terri¬ 
tory. It is a pleasure to have them 
as Royal representatives and we are 
all looking ahead to a long period of 
active association. 
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New Dealer for Hongkong 



A colony under British jurisdiction, 
Hongkong is the principal port of 
entry and point of distribution for the 
South China territory and is rated 
as one of the world’s leading ports. 
Messrs. Lane, Crawford, Ltd., were 
recently appointed as exclusive agents 
for the Royal typewriter in that im¬ 
portant territory by Mr. T. T. Malle- 



son, Foreign Sales Director, during 
the latter’s visit to Hongkong in 
February. 

Messrs. Lane, Crawford, Ltd., es¬ 
tablished for over 70 years, is one of 
the largest and best known organiza¬ 
tions of its kind in the Far East. 
They occupy a building a block square 
in the most central part of the city. 
Recently, they were obliged to provide 
additional space in the ground floor 
of the Hongkong Hotel to take care 
of the growing demands of their busi¬ 
ness. In the near future, they will oc¬ 
cupy an entire new building now in 
the course of construction. 

Mr. R. L. Bridger is the Managing 
Director of the firm, the Typewriter 
Department being under the super¬ 
vision of Mr. E. J. Ainslie, who is 
likewise manager of the Hardware 
Department. In the illustration re¬ 
produced above we present a view 
of the building occupied by Messrs. 
Lane, Crawford, Ltd., in Ice House St., 
Hongkong. 

Because of their extensive clientele 
and the excellent reputation which 
they enjoy, we have complete confi¬ 
dence that the Royal will have a most 
active and successful representation 
in the Hongkong territory through 
Messrs. Lane, Crawford, Ltd., and it 
is indeed a pleasure to express our 
best wishes to them for a full measure 
of success. 


A Window Display in Norway 

Mr. M. Nissen-Lie, the Royal 
dealer for Norway with head offices 
at Christiana, recently sent us a 
photograph of an unusual window 
display that was arranged by his 


sub-dealer in Stavanger, Norway, Mr. 
Arnt Michaelsen. The photograph is 
reproduced below. 

Ten of the machines exhibited were 
intended for delivery to one of the 
schools in Stavanger. Mr. Michaelsen 
had also arranged for the delivery of 


a number of Royal machines to two 
other schools in the same city. 

Mr. Michaelsen is to be highly com¬ 
plimented on the originality of this 
window display, and for his success 
in placing Royal typewriters in the 
schools of his city. 


Changes in Straits Settlements 

Mr. E. Denning Kemp, formerly 
Manager for Roneo Limited at their 
Singapore Branch, has recently been 
appointed as Manager for the East, 
in which capacity he will supervise the 
work of Roneo Limited in the Far 
East. To succeed him at Singapore, 
Mr. C. L. Wyatt has been appointed 
Manager of the Roneo Branch in that 
city. 

The greater part of Mr. Wyatt’s 
experience was gained in the United 
States where he was connected with 
manufacturers and banking concerns. 
In England, he represented several 
American office appliance manufac¬ 
turers prior to his connection with 
Roneo Limited. After spending six 
months in London with the latter firm, 
he joined their Singapore organiza¬ 
tion. On the basis of his experience 
thus far, Mr. Wyatt predicts increas¬ 
ingly bright prospects in the Straits 
Settlements for both the Roneo and 
Royal products. In the photograph 
shown at the right Mr. Wyattt is 
shown seated in the rickshaw, Mr. 
T. T. Malleson being shown standing 
near the window of the Roneo quar¬ 
ters at Singapore. 

Roneo Limited have been dealers 
for the Royal Typewriter in the 


Straits Settlements for over eight 

years and during Mr. Malleson’s re¬ 
cent visit to them, he included in their 
territory the other parts of the Malay 



Peninsula which had not previously 
been under their jurisdiction. The 
new arrangements will undoubtedly 
redound to the mutual benefit of the 
Royal and Roneo Limited and we take 
this opportunity to wish both Mr. 
Kemp and Mr. Wyatt every success in 
their new activities. 
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THE ROYAL M. A. D. CLUB NOW HAS 
214 MEMBERS 



We are publishing this month a list of the entire membership of 
the Machine-A-Day Club. Men who made the Club in April are indicated 
by an asterisk beside their names. Repeaters for April also have a 
number which indicates the times they have made the club since its 
inauguration. 

THE NEW M. A. D. MEMBERS FOR APRIL 





1—I. REUBEN 
New York 

AKRON 

L. J. Michel 

O. T. Wheaton 
ATLANTA 

J. W. Mann 7* 
BALTIMORE 
J. C. O’Keefe 

E. G. Dodge 1 I * 

V. Hoffman 
BANGOR 

H. W. Boshan 
BOSTON 

F. L. Gallup 
F. A. Smith 
F. I. Crocker 
H. E. Burton 

D. R. Austin 

F. J. Edwards 

E. F. Gallup 
C. R. Hess 

G. H. Palmer 

B. W. Simpson * 
BUFFALO 

H. H. Nunamaker 

C. M. Pillow 
CHICAGO 

H. Nuhn 8* 

P. S. Jones 
J. M. Roberts 
E. H. Johnson 

A. J. Redding 
R. C. Goldblatt 
H. P. Sutton 12* 

W. B. Larsen 

B. P. Hamil 

J. C. LaBorence 
A. C. Wheeler 
W. R. Pike 

L. E. Wilson 
CINCINNATI 

G. C. Kinnamon 9 

C. J. Bailey 
CLEVELAND 

W. C. Rodgers 
W. H. Peate / 

M. C. Hull 
COLUMBUS 

L. D. Teeters 
L. V. Bell 
DALLAS 
J. H. Kennedy 


2—B. W. SIMPSON 
Boston 


3—E. T. GARLAND 
Philadelphia 


DAYTON 

O. P. Gilmore 10* 
DETROIT 

R. M. Wagner 
W. L. F. Hosford 
C. W. Knox 

E. L. Owen 
W. B. DeRango 

ERIE 

C. V. House 
EVANSVILLE 
W. H. Courtenay 
FORT WAYNE 
T. F. Bell 
FORT WORTH 

P. H. Billman 
FRESNO 

H. H. Tomkinson 
GRAND RAPIDS 
C. D. Walker 
HARRISBURG 
W. C. Whiteman 
HARTFORD 
H. F. Brainerd 17* 
J. L. Cook 
J. F. Gilligan 
W. C. Bartley 
HOUSTON 
J. L. Hunt 
INDIANAPOLIS 
W. F. Teer 
JACKSONVILLE 
J. H. Hinck 
JOHNSTOWN 
T. M. Patterson 
KANSAS CITY 
P. W. Jones 13* 

G. C. Johnson 

F. W. Hassett 
► S. W. Wilson 

F. F. Moseley 
LOS ANGELES 
J. M. Agnew 
M. F. Brewer 
W. E. Howard 
LOUISVILLE 
J. T. Wellman 17* 
C. Lorber 5* 
MILWAUKEE 
A. F. Lines 


MINNEAPOLIS 

F. B. Thorne 
NEW HAVEN 
W. A. Mulligan 
NEW ORLEANS 
W. J. Creger 

F. Pritchard 
NEW YORK 

J. J. Freund 8* 

D. J. Allingham 17* 
H. W. VanNess 10* 

G. M. Guest 16* 

T. M. Gleason 13* 
A. C. Wiles 

C. K. Freund 1 0* 

H. W. DeMott 
R. C. Robinson 
J. Schwartz 

G. N. White 12* 

C. C. Waters 

R. B. Brandes 

H. J. Fuchs 

E. J. Matthews 
R. R. Chaffa 7* 

G. R. MacAllister 
R. H. Martin 7* 

G. Rannenberg 6* 

L. E. LeMaster 

A. B. Safir 
W. B. Mullane 
J. E. Rowland 
L. Kugel 
L. Weinstein 
A. Graf 
C. E. Clark 

I. Reuben * 
NEWARK 

H. C. Hess 
OMAHA 

F. P. Shedd 
PEORIA 

R. E. Mason 
PHILADELPHIA 

J. W. Turner 
J. Hancock 

I. J. Gough 
H. K. Goslin 
L. A. Dunn 
E. V. Sherry 

W. W. Hepburn 
A. C. Headley 
E. T. Garland * 


PITTSBURGH 

M. V. Miller 17* 

N. Sykes 

PORTLAND, ME. 

J. E. Clarke 
W. E. Ayers 
PORTLAND, ORE. 

G. D. Roe 

H. J. Brown 
PROVIDENCE 

E. D. Crandall 
J. L. Schora 
RICHMOND 

A. Bartlett 
ROCHESTER 

B. F. Richardson 

G. C. Burgess 
SAN FRANCISCO 

C. H. Billington 
T. N. Colwell 

J. C. Deardorf 
P. Pearson 

D. G. Becknell 
S. N. Howell 

H. G. Jones 
SOUTH BEND 

Bert Mowers 

SPRINGFIELD, MASS. 

L. B. Behan 
ST. LOUIS 
G. G. Ralls 
L. G. Davidson 
D. M. Elliott 
L. F. Reynolds 

G. M. Davis 5* 

H. E. Shifflette 

ST. PAUL 
W. A. Partee 

TOLEDO 

N. B. Boulware 

WASHINGTON 

H. L. Rudnick 
S. E. Richter 
H. Cashman 

WICHITA FALLS 

J. S. Reighard 

WORCESTER 
A. R. Smith 


|—E. H. Benson * 
Canton, Ohio 

2-J. E. Gaffaney * 

Fargo, N. D. 

3— S. W. Grant 
Beaumont, Texas 

4— T. N. Prior 
Trenton, N. J. 

5— H. J. Roof 
Tampa, Fla. 

6— G. N. Paxton 
Bloomington, Ill. 

7— G. L. Larkin 
Utica, N. Y. 

8— R. A. Rehm 
Albuquerque, N. M. 

9— H. Tuell 
Chattanooga, Tenn. 

I 0—H. J. Smith 

Parkersburg, W. Va 


31—R. G. Nichols 

Topeka, Kansas 


DEALERS 

1 1—C. E. Anderson 
Pasadena, Cal. 

12—I. Vincent 

Topeka, Kan. 

| 3—W. W. Cantor 
Bristol, Tenn. 

1 4—H. C. Schumacher 
Glendale, Tenn. 

I 5—J. J. Flynn 

Jamestown, N. D. 

I 6—H. Rowe 

Fairmont, W. Va. 

1 7—L. F. Spiece 
Bucyrus, Ohio 

18— W. W. Prior * 
Trenton, N. J. 

19— C. B. Weissinger 
Albuquerque, N. M 

20— H. H. Phillips 
Trenton, N. J. 


32—Tulsa T. W. 
Tulsa, Okla. 


CANADA—Royal Typewriter Company, Limited 

. M „ f .i 2 I S. Dunn, Montreal 3—T. G. Lewis, Ottawa 

,_W. A. MacLean. Mont 1 J Norm ' andin . Quebec 

GREAT BRITAIN—Visible Writing Machine Co., Limited, London 

H. D. Ebbutt tZTi H ' Sears" 4 *" 12—A. F.“Thomas 

^ Harrison ^ b M—C. A^Bak 

4— H. W D. Buckendge ,o_W D Morgan 15—R. T. Hepworth 

5— C. Salter r 8 17—S. H. Coodwin 


t J , 


16—F. W. Johnson 


AUSTRALIA—Sydney Pincombe, Ltd. 

1— W. J. Sheehy 

2— R. G. Hood 

3— E. W. Rutledge 

CZECHOSLOVAKIA—Joseph Foist 

1— Alois Foist 

2— L. Mazanek 

3— J. Hejcman 

4— A. Smatlak 


Mexico—M. E. Raya & Company 

1— Alfredo Aguirre 

2— Alonso M. Garza 

LATVIA—O. & J. Dalitz Bros. 

James Dalitz 

James P. Howell: 

1— D. V. Elias 

2— V. M. Ramirez 


21— A. G. Packard 
Hornell, N. Y. 

22— S. C. Parker 
Macon, Ga. 

23— F. L. Patty 
Austin, Texas 

24— H. G. Bancroft 
York, Pa. 

25— H. B. Harper 
Anderson, S. C. 

26— J. E. Wikoff 
Oklahoma City, Okla. 

27— Pound fic Moore Co. 
Charlotte, N. C. 

28— G. A. Pearce 
Abilene, Texas 

29— B. M. Kelly 
Charleston, N. C. 

30— J. A. Ross* 

Canton, Ohio 

Co. 



THE OLD MAN SAYS— 


An idea is admittedly the greatest 
thing in the world as a force in human 
affairs. But, millions have ideas. 
The ability to carry out an idea i-* 
what counts. But, countless thou¬ 
sands have this ability; therefore, 
there must be this third element. 

Resources sufficient to give abil¬ 
ity scope in which to operate to carry 
out the idea in its fullest extent. 

Apply this to the Royal Typewriter. 

The idea of a better typewriter was 
conceived and placed in the hands of 
a factory organization able to carry 
out that idea. Then it was financed 
and marketed by a company able to 


support the idea to a successful end. 
These three elements made the Royal 
successful just as they have made 
every other great success in commer¬ 
cial life. 

There is no secret about the success 
of the Royal. It is a combination of 
the elements of success. It follows 
the logical laws of business. It fol¬ 
lows the economic law of supply and 
demand. 

A better article is an idea. But a 
better article must first be made, then 
financed and marketed. This is what 
has been done with the Royal Type¬ 
writer. 


SCHOOL SALES CONTEST 

A close race is always an interesting one, and as Washington and 
South Bend tied for first position in the School Sales Contest for April, 
it should make the May contest an exciting one. The office which gets 
the highest percentage of its school quota for April and May will be 
the one to take the School Cup away from Grand Rapids, although 
Grand Rapids may overcome the drop it took in April and keep it for 
another two months. Fresno was a close third in April and should be 
watched in May. 

Below is the standing of the branches for April, based upon the 
percentages of school quotas secured: 

34— Davenport 

35— Detroit 

36— Duluth 

37— Erie 

38— Evansville 

39— Grand Rapids 

40— Indianapolis 

41— Jacksonville 

42— Kansas City 

43— Little Rock 

44— Memphis 

45— Newark 

46— Oakland 

47— Omaha 

48— Providence 

49— Rockford 

50— Scranton 

51 — Sioux City 

52— Springfield, Mass. 

53— Toledo 

54— Youngstown 
A. M. STONEHOUSE, 

Manager School Department. 

EMPLOYMENT DEPARTMENT 

Atlanta again leads on positions filled, and Washington on sales made. 
This consistent showing makes it evident that it is not just chance that 
places them in the lead but good, hard work. Hartford holds second place 
among the district branches on positions filled, and Atlanta, Indiana¬ 
polis, Portland, Oregon and St. Louis tie for second position on sales 
made through the Employment Department. 

Among our branches Newark should be complimented on securing 
first place after holding second position last month among positions 
filled. They also hold good position on sales made, as Houston, Newark, 
Peoria and Worcester tie for that place. 

We are sorry that some of our branches are so late in getting their 
reports in that it is not possible for us to list their names among the 
following: 


1 — Washington 
—South Bend 

2— Fresno 

3— Toledo 

4— Bangor 

5— St. Louis 

6— Portland, Ore. 

—Springfield, Ohio 

7— Peoria 

8— Louisville 

9— Dayton 

10— Fort Wayne 

11— Cleveland 

12— New York 

13— Milwaukee 
—New Orleans 

14— Des Moines 
—Johnstown 
—New Haven 

15— Chicago 

16— Baltimore 

17— Philadelphia 


—San Francisco 

18— Portland, Me. 

19— Hartford 

20— Harrisburg 
—Richmond 

—Springfield, Ill. 

21— Atlanta 
—Cincinnati 
—Denver 

22— Minneapolis 

23— Worcester 

24— Buffalo 

25— Seattle 

26— Boston 

27— Rochester 

28— Los Angeles 
—Pittsburgh 

29— Akron 

30— Albany 

31— Birmingham 

32— Bridgeport 

33— Columbus 


DISTRICT BRANCHES 


Positions Filled 


1— Atlanta 

2— Hartford 

3— Washington 

4— Boston 

5— Chicago 

6— Detroit 

7— Indianapolis 

8— Minneapolis 

9— Philadelphia 

10— Cleveland 


11— New York City 
—Portland, Ore. 

12— St. Louis 

13— Baltimore 
—Buffalo 

14— Kansas City 

15— Pittsburgh 

16— Louisville 

17— New Orleans 


1— Washington 

2— Atlanta 

—Indianapolis 
—Portland, Ore. 
—St. Louis 

3— Cleveland 

4— New York 

5— Boston 

6— Baltimore 

7— Hartford 


Sales 

8— Pittsburgh 

9— Chicago 

10— Kansas City 

11 — Philadelphia 

12— Los Angeles 

13— Louisville 

14— Buffalo 
—Detroit 
—Minneapolis 

15— New Orleans 


BRANCHES 


1— Newark 

2— Duluth 

3— Grand Rapids 

4— Akron 

5— Worcester 

6— Peoria 

7— Johnstown 

8— Houston 

9— Denver 


Positions Filled 


10— Fresno 

11— Portland, Ore. 

12— Bangor 

13— Seattle 

14— Providence 

15— Birmingham 

16— Dayton 

17— Omaha 

18— Rockford 


1— Houston 
—Newark 
—Peoria 

—Worcester 

2— Seattle 

3— Akron 

4— Bangor 

5— Birmingham 

6— Dayton 


Sales 

7 — Denver 

8— Duluth 

9— Fort Worth 

10— Grand Rapids 

11— Johnstown 

12— Omaha 

13— Portland, Me. 

14— Providence 

15— Rockford 


A. M. STONEHOUSE, 
Manager School Department. 
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